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An Open Letter to Congress

and the Free Market – Rejec
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Dear Member of Congress:  

We the undersigned organizations, r
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verify the patient’s prescription to an

providers, authorized by the patient.

and more competition. 
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analysis of the legislation indicates t

block requests from lens retailers to 
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online or mail-order outlets hoping t

would have more trouble entering a 

civilian government employees or m

costs or lose productivity because of

restrict their choices, pressure would

insurance programs to cover them. 
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dvertising for eyeglasses. This served 

ice and lowering costs.  

ype of flexibility through the Fairness 

hich the FTC subsequently 

Lens Rule in 2005.  Today, contact lens 
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 anyone, including contact lens 

nt. The result is less market distortion 
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that eye examiners could more easily 
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rtment of Health and Human Services 

vestigating contact lenses; and startup 
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 of new purchasing regulations that 

uld increase on taxpayer-backed 

 

oss of economic freedom are obviously 

t set by S.2777/H.R. 6157 for other 

s that have evolved with the Internet, is 

 

 

 

 

 

 
 

 

 

 
 

 
 

 
 

 

 



 

 

equally troubling. Furthermore, the FTC has just proposed amendments to the 2005 rule that would 

enhance consumer choice; the legislation in Congress would take several steps backward. 

The Senate’s Financial Services and General Government Appropriations Bill already contains 

harmful language that could help clear a future path for S. 2777, and should be modified. In either 

case, S. 2777/H.R. 6157attempts to “solve” a problem that does not exist; we urge you to oppose this 

legislation, in whatever form it may appear. 

Sincerely,  

Pete Sepp, President  

National Taxpayers Union 

 

Grover Norquist, President 

Americans for Tax Reform 

 

Gregory Conko, Executive Director 

Competitive Enterprise Institute 

 

Andrew F. Quinlan, President 

Center for Freedom and Prosperity 

 

Chuck Muth, President 

Citizen Outreach 

 

Wayne Brough, Chief Economist and Vice President of Research 

FreedomWorks 

 

Lisa B. Nelson, CEO 

Jeffersonian Project 

 

Allen Gutierrez, National Executive Director 

The Latino Coalition 

 

Zach Graves, Technology Policy Program Director and Senior Fellow 

R Street Institute 

 

David Williams, President 

Taxpayers Protection Alliance 
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